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With the development of the social, the sustainable grouth of the economic, and 
the increasing of people’s living standard and quality, people’s daily life gets extremly 
enriched. Also people’s ideal of going after emotional and spiritual life is leveled up.  
Pets economy came into being。 As a fledgling industry, it is lack of theoretical 
direction from state institution to enterprise internal. The researchers prefer to take 
past experience and foreign cases as a reference. Because of the difference of time 
background and national condition, Chinese Pets Economy is regulated entirely by the 
state 
Refer to the industry chain link of the Pet Economy, its low-doorsill, small scale 
of operation, weak technology power, and good profit attract kinds of investors come 
into this new emerging field to taste such “delicious cake”. However because of 
factors of the lack of software and hardware support, lack of the management etc, it 
hurts the consumers in the real operation. Therefore the consumers are lack of 
confidence in this field about its service quality.  They always take other substitute 
products into consideration. 
As The Ministry of Public Security changed the training dog base from state to 
private ownership. Xiamen Patron Saint Dog Co., Ltd was established by taking such 
opportunity of the privatization. The company has signed a  10–year technical 
cooperation contract with the Ministry of Public Security Police Dog Institute, 
Nanjing Branch, and Ministry of Public Security Dog Disease Research Centre (the 
most authoritative research institutions for dog disease in domestic) . The company 
has the most professional medical treatment and training skill in domestic. They can 
also provide the professional, systemic, complete solution of how to feed dog for the 
people who love dogs. Also the medical treatment, the tend and protect, the training, 
the fosterage, the food, all of these can make people stay without the worry behind, 















Xiamen Patron Saint Dog Co., Ltd devote itself to break through the current 
situation. They hope to establish new industry standard, promote the development, 
provide more professional service to more and more people through their commercial 
activity. The company found the shortage in marketing in the process of operation. 
They enhance their own professional ability, meanwhile, they do the analysis to 
marketing plan which are executed now and in the future. They emphasize the bland 
building, making marketing strategy and marketing mix which will provide the 
support to realize the blueprint further more. 
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业。从 2007 年开始 ,众多国际权威的消费市场调研机构开始密切关注中国的宠
物行业。“欧洲透视 ” 新调查显示 :中国的宠物数量在飞速增长 ,中国人对宠
物的关爱日益浓烈。调研结果表明 :中国的宠物数量在 1999--2007 年增长了近 
500%。同时 ,有专家预计到 2010 年,中国宠物数量将增至 1.5 亿只 ,中国宠物
产业销售额有望达到 400 亿元人民币。 
宠物行业快速发展的经济前提是：一个国家的人均 GDP 达到 3 000～ 8000
美元之间。我国很多城市市区人均 GDP 已经超过了 3 000 美元。北京、上海、
广州、重庆、武汉是我国的 5 大宠物城市 ,上海约有 70 万只宠物犬 ,每年养犬
费用高达 6亿元 ,每个家庭每个月宠物消费平均为 300元;北京目前有 50多万






人口从 1990 年的 6299 万增加到 2000 年的 8811 万, 占总人口的比例由 5. 7%
上升为 6. 6%。2000 年至 2025 年将是老龄化进程加速发展阶段。在这一阶段, 中
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